
Pressure washing is a highly sought-after service in the cleaning industry. It is a highly efficient and effective 
way to clean a wide range of surfaces including concrete, brick, and siding. If you are an applicator who has 
mastered the art of pressure washing, you may be wondering how to charge for the jobs you sell. In this blog, 
we will discuss some of the key factors that you should consider when pricing your pressure washing services. 

1. Estimate the Time and Labor Involved 

Before quoting a price to a potential client, it is critical to estimate the amount of time and labor involved in the 
job. This will give you a rough idea of how much you should charge for your services. You should take into 
account the size of the surface to be cleaned. Also, take into account the degree of dirt and grime, and any 
obstacles that may need to be navigated during the cleaning process. The more time and labor involved, the 
higher your fee should be. 

2. Determine the scope of the job. 

The scope of the job will also play a crucial role in determining your pricing. For instance, if a client wants you 
to clean their entire house, including the roof, driveway, and walkway, this will be a much more extensive job 
than just cleaning the siding. You should determine the scope of the job before quoting a price so that you can 
provide an accurate estimate. 

3. Research the local market 

You should research the local market for pressure-washing other pressure-washing companies in your area are 
charging for similar services. This will help you to set your prices competitively while still ensuring that you are 
making a profit. You should also take into account any special offers or discounts that other companies may be 
offering. 

4. Charge Based on Square Footage 

One common way to charge for pressure washing services is to base your fee on the square footage of the 
surface to be cleaned. This can be an effective way to ensure that you are charging a fair price for your services. 
per-square-foot.  Develop a price per-square-foot rate that works for you and uses this as a baseline for your 
pricing. 

5. Consider the Type of Surface 

Different surfaces require different pressure washing techniques and equipment. For instance, cleaning a 
concrete driveway requires another approach than washing a wood deck. The type of surface you are cleaning 
should be taken into account when determining your pricing. Generally, more delicate surfaces will benefit 
from a gentler approach, which may increase the time and labor involved in the cleaning process. 

6. Factor in equipment costs. 

Pressure washing equipment can be expensive, so you should factor in the cost of your equipment when 
determining your pricing. You will need to recoup your initial investment in your equipment while still making 
a profit on each job. You should also take into account any ongoing maintenance and repair costs associated 
with your equipment. 

7. Consider Additional Services 

Many pressure washing companies also provide additional services, such as gutter cleaning or window washing, 
which can be bundled into a package deal. Offering additional services can increase your revenue and make 



your services more attractive to potential clients. You should consider offering bundled services at a discounted 
rate to encourage clients to choose your services over others. 

8. Be transparent about your pricing 

Being transparent with your pricing is crucial to pricing pressure washing services. It is key to be clear and 
upfront with clients about the cost of your services, including any additional fees or charges that may apply. 

Clients appreciate transparency because it helps them a budget and plan for the cost of the service. They want to 
know what they are paying for and that they are getting a fair price for the work being done. 

Being transparent about your pricing also helps build trust with your clients. If they feel like you are being 
honest and upfront about your pricing, they are more likely to trust you and your business. This can lead to 
repeat business and positive referrals to others in need of pressure washing services. 

When communicating your pricing with clients, be sure to provide a detailed breakdown of the costs involved. 
This can include the cost of labor, materials, and any other expenses associated with the job. If you offer 
different packages or options, make sure to clearly outline the features and benefits of each, along with their 
corresponding prices. 

In conclusion, being transparent with your pricing is key to building trust with clients and helping them 
understand the value of your pressure washing services. It is imperative to provide clear and detailed pricing 
information upfront so that clients can make informed decisions about hiring your business. 

 


